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Türkiye 2526 Campaign - SGC Brief: 
‘5 reasons why I chose UAL’

	BOOKER:
	UAL SMRA Marketing Team

	CONTENT CREATOR:
	TBC

	1st DRAFT DUE DATE
	Mon 12 January 2026

	FINAL DUE DATE:
	Friday 23 January 2026
As part of Türkiye2526 Campaign

	APPLIED CHANNELS:
	Social channels – Instagram

	ARTS TEMP RATE:
	Arts Temps Grade 1 - £18.62 per hour, 5 hours



	We’d love for you to create a short, student-focused Reel aimed at inspiring prospective students in Türkiye. 

The goal is to show, in an authentic and personal way, why you chose UAL as a student coming from Türkiye and how that decision has now shaped your daily life. Think of it as a relaxed, day-in-the-life style video that highlights five key reasons you chose UAL, using real moments from your day in London to bring those reasons to life. 

The content should feel natural, relatable, and honest - something you would genuinely share with friends back home who are curious about studying abroad. Feel free to use existing footage that relates, new footage of your current settings and personal VO (voiceover) lines to make the story your own. We aim for this Reel to be 60-70 seconds maximum.



	1. BRIEF DETAILS

	Background Information:

As a Content Creator, you will work with the Marketing Team at UAL to produce engaging content offering a clear insight into life as a Turkish student for a prospective UAL student from Türkiye.

	Audience Insights:

The target audience will be prospective Pre-Degree, UG and PG students, largely those with an interest in UAL who will be eager to learn about the day-to-day life of being a UAL student. 
Many in this audience will be new to the concept of studying abroad and consequently keen to gain insight into the opportunities available to them. 

	Objectives:
· We aim to inspire prospective Turkish students considering study UAL in a warm, friendly and honest manner
· We aim to add clarity and relatability from trusted voices who have experienced the journey to UAL first hand


	Call to action:
To encourage prospective students from Türkiye to learn more about the environment at UAL and the all-rounded experience of being a UAL student.
Learn more: Study at UAL 
https://www.arts.ac.uk/study-at-ual  


	Key Messaging:
· Personal aspirations for choosing UAL
· What makes UAL unique  
· Impressions of the University and studying in a creative environment 
· Experience of living in London  




	2. SCOPE OF WORK

	Number of Media Deliverables:  x 1 Instagram Reel video 
(9:16 video aspect ratio)

	YouTube Videos:
	
	Facebook Posts:
	

	Instagram Reels:
	1 Portrait Video (9:16)
	TikTok Posts:
	



	3. TIMINGS

	Key dates:
	Action / Deliverable:

	12/01/2026
	Share initial draft by Monday 12 January 2026 to allow time for final edits and resubmission. (can submit earlier if preferred).

	13/01/2026
	Feedback given back from SMRA Team by Tuesday 13 January 2026.

	19/01/2026
	Share amended draft by Monday 19 January 2026

	23/01/2026
	Final content version must be delivered by Friday 23 January 2026 and ready to schedule / go live



	4. CREATIVE REQUIREMENTS

	Deliverables Required

	‘5 reasons why I chose UAL’

	1 Video

	Length: 60 seconds (70s Max)

	Orientation: Portrait (9:16)

	File Format: mp4



We would like you to create 1 video showing prospective students from Türkiye your five reasons for choosing UAL.



This will be an honest, engaging piece of content that tells your story of why you chose UAL in an authentic, personal way, and how that decision shaped your life and aspirations. 
Think of it as a relaxed, day-in-the-life style video that highlights five key reasons you chose UAL, using real moments from your day in London to bring those reasons to life. 

This video will be:
· Focusing on ‘the big picture’ - your routine, your environment, your mindset, your goals
· [bookmark: _Int_3TpJxGza]Less course-led - focusing more on how UAL and study fits into your life, not the specifics of your course structure or modules
· [bookmark: _Int_Tl1Xk1Ab]About the imperfect moments - less about the ‘professional’ image and more speaking like you’re talking to a friend who DM’d you ‘What’s it really like?’ We know everything isn’t perfect here, so it’s okay if you want to make a joke about the weather definitely not being a reason, for example!

What can you talk about?
· What attracted you to UAL in the first place
· The city of London (any impact on your creative experience?)
· The community at UAL
· The skills and opportunities you’ve acquired since being here

For this video, we will direct viewers to the ‘Study at UAL’ page on the UAL website.


	Deliverable 1 – 5 Reasons why I chose UAL

Content Guidance
Short form content, e.g. Reels, are usually formatted by:
· An Intro - i.e. an opener or ‘opening hook’ that invites your audience in
· A Core - i.e. the main part of your content which tells your story and; 
· A Closing - i.e. the closer which includes the final thought you want to leave your audience with

Whilst planning what you want to say for your video, you can use the above structure to organise your points. To help you further plan, we have provided the following script as an example layout of the content piece you could make to show your five reasons. 
This script also includes suggested visuals, i.e. clip ideas that can be included alongside speech.

Example Script (60-70 seconds)

INTRO / HOOK (5 seconds)
Line: “Need a reason to study abroad? I can give you 5! Hi! I’m [Name], and here are 5 real reasons I left Turkey to study at UAL - told through my day in the city of London.” 
Clip idea: Walking out the door, grabbing coffee, or a quick waving selfie. 


CORE REASON 1 - “Creative Freedom” (10 seconds)
[bookmark: _Int_g8gD6EVC]Line: “I wanted a place where I could actually explore my ideas. UAL sounded like the one place where creative freedom really meant something. So, when it came to choosing my BA/MA course in [course name], it just seemed like an ideal fit.” 
Clip idea: On the move – pov walking through a London street or campus. 

CORE REASON 2 - “London Energy” (10 seconds)
Line: “I loved the idea of studying in a city buzzing with art and design. Every day here feels like inspiration overload.” 
Clip idea: Tube entrance, bus ride, street market, skyline - anything ‘London’. 

CORE REASON 3 - “The Community” (10 seconds)
Line: “I was nervous coming from Turkey, but the community at UAL made it feel like home. I found people who I can relate to, which really helps as an international student.” 
Clip idea: Clip with friends, studio environment, or café study moment. 

CORE REASON 4 - “Skills + Opportunities” (10 seconds)
Line: “I had access to equipment and opportunities I’d never imagined - it pushed my work way further.” 
Clip idea: Favourite workshop, studio making work, old project footage, or laptop work. 

CORE REASON 5 - “My Future Goals” (10 seconds)
Line: “And the biggest reason? I knew UAL would help me get closer to my dream of becoming a [insert aspiration]. And honestly - it has.” 
Clip idea: Your workplace, personal project, London street POV, or reflection moment.

CLOSING / OUTRO (5 seconds)
Line: “If you’re watching from Turkey, or any other place in the world - you can definitely do this too.” 
Clip idea: Smile to camera / wave / walking away shot. 

Production Guidance

For this video, we encourage you to show off your personality, character and style in your delivery! The following guidelines are just to make sure that content is in line with other UAL content and remains accessible. 
Visual Style
· Videos should be as high-quality as is possible, using editing to highlight the relevant information mentioned above. 
· Content should be eye catching and memorable – feel free to change up your tone, depending on what’s in the script. This could be comical, satirical, friendly, serious or energetic, all the while cutting to the chase and communicating what you want to say.

· Please incorporate your own editing style, skills and personality into your work. If this means adding in certain sound effects and clip transitions to communicate what you need to say on screen, then go for it! Just check our brand video guidelines and social media guidelines for accessibility purposes.
· For any b-roll footage (i.e. visual cutaways) ensure clips are included at the relevant time, i.e. when the topic is being mentioned on-screen.

Filming
· Please film and record with whatever tools you normally use. This can be with an iPhone or professional video camera equipment.
· Ensure a steady camera position when recording - we want it to feel authentic, but we don’t want shaky camera shots! 
· Ensure a well-lit environment and a non-distracting background when filming
· When recording, make sure for your voice audio, that it’s recorded in a quiet enough space and that it is loud and clear enough.

Editing
· Please do not edit your content in the TikTok app as you won’t be able to save it without a watermark of your own handle. Same with Instagram – there have been suggestions that the app ‘knows’ that you have edited it on a rival platform, and it limits the reach.
· We recommend you use external video editing software such as Premiere Pro or similar
· If you are unable to edit videos on these platforms, please supply us with a storyboard and the filmed content and we can do this for you. Please note that if this is the case, you may be placed on a lower ArtsTemps payment rate.
· Music and Audio sounds – if you would like to include audio sounds, consider using effects that don't overpower your voice or distract from the visual display of information. If you would like to include music, we will need to add this manually as we upload to help us work with the algorithm and to ensure that they are commercial sounds we are able to use. Please let us know if you have suggestions for music. In the meantime, please submit your deliverables with your chosen audio/sound effects, and no background music.
Captions
· Please do not write out the captions on your video – we will add subtitle captions in UAL font onto the deliverable before we upload. Just make sure you don’t have too many pop-up icons or images in these areas of the screen at the same time of speaking (i.e. middle and bottom screen) 
· If you are speaking in the video, please provide us with a script of what you’ve said so we can make sure the captions reflect it accurately.


· It is unlikely you would need to add any text overlays on-screen – but just in case, please note to write them in sentence case. For example:
· Life as a student at London College of Fashion
· Instead of: 
life as a student at london college of fashion
Life As A Student...
LIFE AS A STUDENT...

Head over to our Instagram for Reels examples of work from our other student content creators. 
Other examples for inspiration below 
(these are not videos commissioned by UAL)
· Rosa around London - Useful inspo for ‘going around London’ shots
· Archie from India - Good example of journey from one country to the other
· Lena in London - Touches on some of the reasons to make the move

	Dos (must be included in this activity):
· Deliver an honest, engaging breakdown of your five reasons for choosing UAL
· Represent UAL’s values
· Incorporate your own style and skills into your work
· Ensure a well-lit environment and background when filming video content 
· Ensure audio is clear with little background noise where you can help it 
· Ensure video content is filmed with a steady hand 
· Ensure anyone else featured in your video has signed a consent form
· Remember to include the name of your course and college somewhere in the content.


	Don’ts (must not be included in this activity):
· Use any swear words or inappropriate language
· Showcase any content involving the consumption of alcoholic, tobacco or vaping substances
· Use College acronyms (CSM, LCF, LCC etc). 
Instead, please write the College name in full (e.g. Central Saint Martins, London College of Fashion, London College of Communication)
· Showcase your personal details in this content (full name, DOB, address etc.)


	Destination
Your videos will be shared as informative posts on UAL’s website and social media channels (Facebook, Instagram, TikTok, email newsletters) as reels, videos or embedded content. 

They may also be used for paid advertising or on other UAL social media accounts and channels.

You will be credited in usage across the UAL platforms (i.e. Instagram or Tiktok user handle included in organic post caption).  



	Usage Rights:

UAL reserves the right to use the content provided across the platforms mentioned above.  

Video and Image rights: You are responsible for explaining the purpose of your content, where and how it will be used (for marketing on UAL social platforms) and you must get explicit consent from anyone you feature in your content. 

Posting on personal social accounts: If posting the content on your own social media accounts, you must declare that this is a paid partnership clearly.





	5. ASSET DELIVERY

	Approved assets to be delivered to the above specifications to p.harrison@arts.ac.uk either via WeTransfer or an alternative file sharing service (DropBox, OneDrive etc.).


	Video files:
	1. 9:16 Video - 5 reasons why I chose UAL_INSERTNAME_(mp4)

	Images:
	N/A 

	Audio files:
	N/A



	6. OTHER CONSIDERATIONS

	Reporting:
	Deadline 
· The final content versions must be delivered by 23/01/2026
· You must complete a submission form and submit this with your work. Once all are received, we will sign off so you can be paid. 
· Legal hashtags to use if posting this content on your personal platforms are: #paidpartnership
· If there are any issues regarding asset delivery, please email Petra Harrison (p.harrison@arts.ac.uk)
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