[image: Text

Description automatically generated]
Postgraduate2526 Campaign - SGC Brief: 
‘What I wish I knew about Postgraduate study before starting...’

	BOOKER:
	UAL SMRA Marketing Team

	CONTENT CREATOR:
	TBC

	1st DRAFT DUE DATE
	Wed 18 February 2026

	FINAL DUE DATE:
	Wednesday 25 February 2026
As part of Postgraduate2526 Campaign 

	APPLIED CHANNELS:
	Social channels – Instagram

	ARTS TEMP RATE:
	Arts Temps Grade 1 - £18.62 per hour, 5 hours



	We are looking for a postgraduate student content creator to produce a short, engaging Reel about what they wish they knew about postgraduate study before starting and what they have now realised/learned.

This is a reflective content piece that focuses on the ‘feel’ of Postgraduate study in comparison to Undergraduate, and how this level of study at UAL now shapes your day-to-day.

Your postgraduate journey to UAL is personal to you, and we invite you to share as much of your story with us, as you are comfortable with. Think of it as a relaxed, honest snapshot into your life for someone who’s never encountered UAL or what it’s like to study at PG level - something you would genuinely share with friends who are curious about what it’s like here. 

This piece will include either existing footage that relates, new footage of your current settings and a personal VO (voiceover) to make the story your own. We aim for this Reel to be 1m - 1min,30s maximum.



	1. BRIEF DETAILS

	Background Information:

As a Content Creator, you will work with the Marketing Team at UAL to produce engaging content offering an open, honest insight into life as a postgraduate student at UAL for prospective students considering postgraduate study.

	Audience Insights:
The audience you would be speaking to with this piece will be prospective PG students who will be eager to learn about the day-to-day life of being at UAL. 
Many in this audience will be new to the structure and ways of UAL and consequently keen to gain insight into the opportunities available to them. 

	Objectives:
· We aim to inspire and inform prospective Postgraduate students considering study at UAL in a warm, friendly and honest manner
· We aim to work with our student community as the trusted voices who have experienced the journey to UAL first hand and will be able to add clarity for prospective students


	Call to action:
To encourage prospective students with an interest in Postgraduate study to learn more about life at Postgraduate level and the all-rounded experience of being at UAL.

UTM Learn more: Study Postgraduate at UAL 
https://www.arts.ac.uk/study-at-ual/postgraduate-study  

	Key Messaging:
· Learning lessons whilst at Postgraduate level (less course-led, more life-led)
· How PG feels different to UG (study moments, life balance)
· Personal aspirations for choosing UAL
· The experience at UAL (creative environment, community, facilities)
· The experience of living in London  




	2. SCOPE OF WORK

	Number of Media Deliverables:  x 1 Instagram Reel video 
(9:16 video aspect ratio)

	YouTube Videos:
	-
	Facebook Posts:
	-

	Instagram Reels:
	1 Portrait Video (9:16)
	TikTok Posts:
	-




	3. TIMINGS

	Key dates:
	Action / Deliverable:

	28/01/2026
	Candidate selected for placement by SMRA

	2/2/26 OR 3/2/26
	Briefing Meeting (Online): SMRA x Selected Candidate

	18/02/2026
	Share initial draft by Wednesday 18 February 2026 to allow time for final edits and resubmission. (can submit earlier if preferred).

	19/02/2026
	Feedback given back from SMRA Team by Thursday 19 February 2026.

	23/02/2026
	Share amended draft by Monday 23 February 2026

	25/02/2026
	Final content version must be delivered by Wednesday 25 February 2026 and ready to schedule / go live



	4. CREATIVE REQUIREMENTS

	Deliverable Required

	‘What I wish I knew about Postgraduate study before starting...’

	1 Video

	Length: 60 seconds (90s Max)

	Orientation: Portrait (9:16)

	File Format: mp4




We would like you to create 1 video showing prospective students what you wish you knew about Postgraduate study before starting at UAL and what you’ve now realised/learned.

This will be a reflective content piece that focuses on the ‘feel’ of Postgraduate study in comparison to Undergraduate, and how this level of study at UAL now shapes your day-to-day.

It will be:
· Focusing on ‘the big picture’ - your routine, your environment, your mindset, your goals
· Less course-led - focusing more on how postgraduate study fits into your life, not the specifics of your course structure or modules
· About the imperfect moments - less about the ‘professional’ image and more speaking like you’re talking to a friend who DM’d you ‘What’s it really like?’ 

What can you talk about?
· How you organise your day
· How Postgraduate study feels different to Undergraduate study
· The mix of working environments and styles (e.g. independent work, studio time, collaborative projects)
· How you use UAL spaces (studios, libraries, workshops)
· What interests you about being a PG student in London specifically
· How it fits alongside work/freelancing/life in general

For this video, we will direct viewers to the ‘Study Postgraduate at UAL’ page on the UAL website.


	Deliverable Format – What I wish I knew about Postgraduate before I started...

Content Guidance
Short form content, e.g. Reels, are usually formatted by:
· An Intro - i.e. an opener or ‘opening hook’ that invites your audience in
· A Core - i.e. the main part of your content which tells your story and; 
· A Closing - i.e. the closer which includes the final thought you want to leave your audience with

Whilst planning what you want to say for your video, you can use the above structure to organise your points. 

To help you further plan, we have provided the following script as an example layout of the content piece you could make. 

This script also includes suggested visuals, i.e. clip ideas that can be included alongside speech. 



Example Script (60-90 seconds)

INTRO / HOOK
Line: “Here’s what I wish I knew about postgraduate study before I started...”
“Hi! I’m [Name], I’m from [insert] and I’m doing my MA in [insert course at College].” 
Clip idea: Walking out your door, arriving at UAL. 

CORE 1 - Study Moments
Line: “One thing I now realise since starting is how much independent time you have at postgrad level...” 
Clip idea: Studying in library or at a café / studio / favourite workshop / making work

CORE 2 - Life Balance
Line: “I usually split my day between...It’s a balance that really works for me.” / Something I didn’t know how much I was going to enjoy was...”
Clip idea: Lunch with a friend / Side project or part-time work / on the move through London (e.g. tube entrance, bus ride, street market, skyline). 

CORE 3 - Reflection
Line: “Doing a postgraduate course has really helped me... (skill, mindset, progression)” / “Before I started at UAL, I knew I wanted to study at postgrad level because...”
Clip idea: Talking to camera in a relaxed space

CLOSING / OUTRO
[bookmark: _Int_AGyWUF2Q]Line: “So, if you are thinking about postgraduate study, I hope this gives you a feel for what it’s like / I hope this helps if you’re curious about studying at postgraduate level / I’d definitely recommend having a look at what’s available. Chances are, there might be something for you.” 
Clip idea: Outside campus / city shot / smile or wave to camera / walking away shot. 

Content Script Prompts

As well as the above sample format, we have included some question prompts to get you thinking about what you’d like to say:
· What’s the first thing you do to start your study day?
· How is postgraduate study different to undergrad for you?
· What do you like about studying at UAL as a postgrad?
· What do you spend most of your time on outside of academic teaching, lectures etc.?
· What parts of UAL (spaces, resources, people) do you use the most?
· How do you balance studying with life in London?
· What’s one thing you didn’t expect about PG study?

Please note that we don’t expect you to include the answers to every single question in this list. They are just to support your script when creating your final video. 





Production Guidance

For this video, we encourage you to show off your personality, character and style in your delivery! The following guidelines are just to make sure that content is in line with other UAL content and remains accessible. 
Visual Style
· Videos should be as high-quality as is possible, using editing to highlight the relevant information mentioned above. 
· Content should be eye catching and memorable – feel free to change up your tone, depending on what’s in the script. This could be comical, satirical, friendly, serious or energetic, all the while cutting to the chase and communicating what you want to say.
· Please incorporate your own editing style, skills and personality into your work. If this means adding in certain sound effects and clip transitions to communicate what you need to say on screen, then go for it! Just check our brand video guidelines and social media guidelines for accessibility purposes.
· For any b-roll footage (i.e. visual cutaways) ensure clips are included at the relevant time, i.e. when the topic is being mentioned on-screen.
Filming
· Please film and record with whatever tools you normally use. This can be with an iPhone or professional video camera equipment.
· Ensure a steady camera position when recording - we want it to feel authentic, but we don’t want shaky camera shots! 
· Ensure a well-lit environment and a non-distracting background when filming
· When recording, make sure for your voice audio, that it’s recorded in a quiet enough space and that it is loud and clear enough.
Editing
· Please do not edit your content in the TikTok app as you won’t be able to save it without a watermark of your own handle. Same with Instagram – there have been suggestions that the app ‘knows’ that you have edited it on a rival platform, and it limits the reach.
· We recommend you use external video editing software such as Premiere Pro or similar
· If you are unable to edit videos on these platforms, please supply us with a storyboard and the filmed content and we can do this for you. Please note that if this is the case, you may be placed on a lower ArtsTemps payment rate.
· Music and Audio sounds – if you would like to include audio sounds, consider using effects that don't overpower your voice or distract from the visual display of information. If you would like to include music, we will need to add this manually as we upload to help us work with the algorithm and to ensure that they are commercial sounds we are able to use. Please let us know if you have suggestions for music. In the meantime, please submit your deliverables with your chosen audio/sound effects, and no background music.


Captions
· Please do not write out the captions on your video – we will add captions in UAL font onto the deliverable before we upload. Just make sure you don’t have too many pop-up icons or images in these areas of the screen at the same time of speaking (i.e. middle and bottom screen) 
· If you are speaking in the video, please provide us with a script of what you’ve said so we can make sure the captions reflect it accurately.
· It is unlikely you would need to add any text overlays on-screen – but just in case, please note to write them in sentence case. For example:
· Life as a student at London College of Fashion
· Instead of: 
life as a student at london college of fashion
Life As A Student...
LIFE AS A STUDENT...
Head over to our Instagram for Reels examples of work from our other student content creators. 
Other examples for inspiration below 
(these are videos commissioned by UAL)
· Lena – Living in London / PG level – PG student, Lena on the move to London
· Krithy – Working whilst studying – PG student, Krithy balancing work and study
· Haris – Working whilst studying – PG student, Haris balancing work and study

	Dos (must be included in this activity):
· Deliver an honest, engaging breakdown of postgraduate life at UAL for a prospective student
· Represent UAL’s values
· Incorporate your own style and skills into your work
· Ensure a well-lit environment and background when filming video content 
· Ensure audio is clear with little background noise where you can help it 
· Ensure video content is filmed with a steady hand 
· Ensure anyone else featured in your video has signed a consent form
· Remember to include the name of your course and college somewhere in the content.


	Don’ts (must not be included in this activity):
· Use any swear words or inappropriate language
· Showcase any content involving the consumption of alcoholic, tobacco or vaping substances
· Use College acronyms (CSM, LCF, LCC etc). 
Instead, please write the College name in full (e.g. Central Saint Martins, London College of Fashion, London College of Communication)
· Showcase your personal details in this content (full name, DOB, address etc.)



	Destination

Your videos will be shared as informative posts on UAL’s website and social media channels (Facebook, Instagram, TikTok, email newsletters) as reels, videos or embedded content. 

They may also be used for paid advertising or on other UAL social media accounts and channels.

You will be credited in usage across the UAL platforms (i.e. Instagram or Tiktok user handle included in organic post caption).  

	Usage Rights:

UAL reserves the right to use the content provided across the platforms mentioned above.  

Video and Image rights: You are responsible for explaining the purpose of your content, where and how it will be used (for marketing on UAL social platforms) and you must get explicit consent from anyone you feature in your content. 

Posting on personal social accounts: If posting the content on your own social media accounts, you must declare that this is a paid partnership clearly.

	5. ASSET DELIVERY

	Approved assets to be delivered to the above specifications to SMRA either via WeTransfer or an alternative file sharing service (DropBox, OneDrive etc.).


	Video files:
	1. 9:16 Video - What I wish I knew about Postgraduate study before I started_INSERTNAME_(mp4)

	Images:
	N/A 

	Audio files:
	N/A



	6. OTHER CONSIDERATIONS

	Reporting:
	Deadline 
· The final content versions must be delivered by 25/02/2026
· You must complete a submission form and submit this with your work. Once all are received, we will sign off so you can be paid. 
· Legal hashtags to use if posting this content on your personal platforms are: #paidpartnership
· If there are any issues regarding asset delivery, please email SMRA
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